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DMDE/M-20 4064
MARKETING MANAGEMENT
MC-505
Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 (40 marks) is
compulsory. Attempt four more questions (10-marks
each) from remaining seven questions.
dy ikp i'uc d mlkj nift, A itu" B[k 1 viuok;
g (40 vd) A "I Mr 1'ue.e I vl; pk itu
(it;d 10 vd) dift, 4

1. Write notes o&the following :

(i) Bu otives

(i) Béﬁqui‘[y

(ii1 Q%a'beling as a promotional tool

@ Consumer Promotion tools

(v)  Wholesalers vs. Retailers

(vi). Imstances of green marketing

(vil) Service Marketing mix.

(viii) International vs. Domestic Marketing
(ix) Sales Control

(x) Marking Myopia
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fukufyfkr 1j fVIaf.k;k fyf[k,

G [hin i1j.K

(i) ck.M lekurk

(iii)y mlufr*ity midj.k d 1 e ycfyx
(iv) xgd lo/u midj.k

(v) Fkd fodrk cuke iQvdj fodrk
(vi) ofjr foi.ku d mnigj.k

(vii) lok foi.ku fed.k

(viii) vUrjk"Vh; cuke Ky foi.ku

(ix) fc@h

(x) fol. ku el;isk (fudvnf'v nkk) A

2. How organisations gain from practicing relationship

marketing ? How is it practiced.?

IxBuk dk Ic/ f0| ku ;i Bdl oy girk g \ bldk

ix dl f%

3. Throwcgﬁ%'ht on~prominent elements of an advertising
ca 1gn

%% fokkiun VGl d ie[k rlok ij idkk Mdy, A

4. Under what circumstances price change makes a sense ?
Give examples of companies gaining from initiating a
price change.
fdu ifjfLFifr;k e eY; Hio dk cny nrk g \ eY; ifjoru
ijEHc dju 1 dEifusk dk glu oty yiHk dk o.lu dift, A
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5. Discuss various marketing mix strategies generally adopted
during various stages of Product Life-Cycle.
miin thouép@ d fofllu Lrjk d nkjku Dell; -1 1
viuk;h thu okyh fofdlu foi.ku fed.k j.kunfr;k dk o.ku
dift, A

6. What are the impediments in New Product Development.?
Discuss the entire New Product Development process

taking the case of probable Covid 19 vaccine.

u; miiin fodkl e D;k ck/k, g \ DEHIO; . difoM&19
oDltu d eley dk ydj MEi.k u; miikn fodkh 1f@;k dk
0.lu dift, A

7. What are the various stages of consumer decision-making ?

What clues are.gathered by marketers from these ?

mIHKORK fu Q@&Q d fofHlu-Lrj D;k g \ foi.kdk u bul D;k
i'u , fd; g\
\Q‘Zr

8. \@&bases can be used to segment the market for mobile
?émdsets ? What are the imperatives for a successful

segmentation ?

elctby gMlv d fy, citlj dk foHifer dju d fy, fdu
wiZkjk dk mikx fd;k € Idrk g \ Lidyrki.k foHktu d
fy, D;k vfuok;rk, g \
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